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MA Language, Media, and Communication
 Syllabus

	Subject
	
The Theory of Language Media and Communication

	
	Type

	Semester
	ECTS
	 Code      Code

	
	OBLIGATORY (O)

	7
	6
	340TGM702

	Lecturer of subject
	Prof. Ass. Dr. Votim Hanoli

	Assistant
	

	Tutor
	

	Aims and objectives
	
Media and Communication Theory aims at getting to know master's students about basic theories of media and communication. The course aims to increase students' reflective ability for the role and influence of the media in individual life and in society. Through acquaintance with the theoretical contribution of different currents and scholars throughout the history of communication studies students become proficient in conceptualizing communication phenomena which helps them in individual scientific research.

	Expected Outcomes
	At the end of the semester, students are expected to know authors, theses, and basic concepts of media and communication theories.

	Content
	Weekly plan
	Week

	
	Basic concepts of media and communication studies;
	1

	
	 Media and communication systems;

	2

	
	Theories of interstate communication. K. of himself. G. H. Mead and the Evaluative Review Theories of Direct Media Influence, Laswell, Lazarsfield.
	3 
4

	
	Lazarsfield's two-way model;
	5

	
	Project, discussion 
Conviction techniques. Propaganda;
	6 
7 
8

	
	The linear model of communication. Cyber theories; 
Public Opinion and Public Space; 
Theories of technological determinism. McLuhan, H. Innis;
	8 
9 
10

	
	Critical Theory of Media and Society. Frankfurt School;
The orchestral model of communication, Palo Altos School;
	11 
12

	
	
Project presentation
Public Opinion and Public Space
	
13 




	
	Closure of the subject
	14




	
	


	15 


	
	
	               
               

	

Assessment Methods
	
Activity
	Weight (%)

	
	Attendance
Commitment
	10
10


	
	Home Assignments, essays etc.

	             80


	

	

	

	
	Total
	100-

	
	
	

	
	
	

	Teaching methods
	Assessment activities
	Number
	Week
	Weight (%)

	
	The total of lectures and exercises
	30



	1,2,3,4,5,6,7.8,9,10,11,12,
	28

	
	Essay, home works
	      60
	
	36

	
	Individual learning
	60
	
	36

	
	Total of lectures and individual learning
	150
	
	

	
	
	
	
	

	
	Total:
	150
	
	100%

	
	
	
	
	

	Resources and equipment
	Equipment
	Number

	
	Classroom (e.g)
	1

	
	Projector
	1



	
	Moodle
Newspaper 
	1 
1



	
	
	

	
	
	

	
	
	

	Workload
	Types of activities
	Weekly hours
	Total weight

	
	Lectures
	2
	30

	
	Essay, home works 
Independent learning
Exams
	4
4

	60
             60


	
	Total 

	
	150

	
	
	
	

	
	
	
	

	
	
	
	

	Literature/References
	
Burgh, de Hugo. Gazetaria investiguese. TCJE. Tiranë, 2008 
Kosumi, B. Zhanret e gazetarisë. UBT, 2016
Lannon, John M. Technical communication. Longman, 2003 
Maigret, Eric. Sociologjia e komunikimit dhe e medieve. Papirus. Tiranë, 2010
Olivier, Bruno. Shkencat e komunikimit. Papirus. Titanë, 2015 
The missouri group. Neës reporting and writing. Bedford/ St.Martin's, 2008

	Contact:
	
votim.hanoli@ubt-uni.net
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