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MA Language, Media, and Communication
Syllabus
	Subject

	
Social Media


	
	Type

	Semester
	ECTS
	Code

	
	OBLIGATORY (O)

	9
	4
	340MSO805

	Lecturer 
	Prof. Ass, Dr. Gjylie Rexha 

	Teaching Assistant
	

	Tutor
	

	Goals and Objectives
	The purpose of this subject is to make students familiar with digital and social media, including several aspects of the new media, it’s benefits in comparison with the traditional media, new media development trends, risks and innovations in the professionalism area, changes in the privacy area, cyber security of the new media, challenges regarding public relations, laws, regulations, ethical topics, and the development trends toward the future media.

	Expected results
	At the end of the lecture’s cycle, students will have good knowledge regarding the area of new digital and social media, and they will be prepared to perform scientific research in this area. 

	Content
	Weekly plan
	Week

	
	Digital / Social Media in comparison with traditional media 
	1

	
	Newspapers in the digital period 
	2

	
	Digital Media, it’s trends and developments 
	3


	
	Social Media, theory and phenomena

	4

	
	News collection and reporting 

	5

	
	Professionalism
	6

	
	Privacy. Research journalism and the risk to violate the freedom of the others

	7

	
	New media and cyber security 

	8

	
	Public relations, the challenge of the new media 
	9

	
	Laws, rates and regulations 
	10

	
	Media ethics, media justice 
	11

	
	Media of the future, between risked privacy and multidimensionality     
	12

	
	
	

	
	
	

	
	
	

	

Teaching methods 
	Activities 
	Amount (%)

	
	Lecture
	13

	
	Practice
	36

	
	Projects
	51

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	Evaluation methods
	Evaluation activities
	Number
	Week
	Amount (%)

	
	Participation 
	
	
	50%

	
	Practices and individual projects 
	
	
	50%

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Sources and concretization methods 
	Methods
	Number

	
	Class
	1

	
	
	

	
	Moodle
	1

	
	
	

	
	Projector
	1

	
	
	

	Activities
	Type of Activity
	Weekly hours
	Total 

	
	Lectures and Practices
	2
	30

	
	Other teaching methods
	2
	30

	
	Self-studies
	
	40

	
	Exam
	
	                

	Literature/References
	
Base Literature:
1. Joseph R. Dominick: “Dinamika e komunikimit masiv/media në periudhën digjitale”, UET Press, Tiranë, 2010.
2. Safet Zejnullahu: “Shkathtësitë e shkrimit”, UBT, 2019
Additional Literature:
1. Nick Couldry: “Media, Shoqëria, Bota – teori sociale dhe praktikat e medias digjitale”, Instituti Shqiptar i Medias, Tiranë, 2011
2. Stephan Russ-Mohl: “Gazetaria”, k&b, Tiranë, 2010
3. Marshall McLuhan: “Instrumentat e Komunikimit”, Instituti i Dialogut dhe Komunikimit
4. Shilla S. Kronel: “Të gërmosh thellë”, Sarajevë, 2009
5. Etika e mediave në epokën e digjitalizimit - Albanian Media Institute/www.institutemedia.org/.../A.Vehbiu
6. Mediat e Reja dhe Web 2.0: Observatori Europian i Gazetarisë/ al.ejoonline. eu/category/mediat-e-reja-dhe-web-2-
7. Francis Balle: “Mediat dhe Shoqëritë”, botimi i 15, Papirus, 2011
8. Philip Patterson, Lee Wilkins: “Etika ne media”, Tiranë, 2009

	Contact
	
gjylie.rexha@ubt-uni.net
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MA Language, Media, and Communication 
Syllabus
	Subject

	
Spokesperson, training and Development

	
	Type

	Semester
	ECTS
	Code

	
	Elective 

	9
	4
	

	Course Lecturer
	

	Course Assistant
	Prof. Ass. Dr. Kadri Krasniqi

	Course Tutor
	

	Aims and Objectives
	
The course aims to train students also spokesperson skills for different media and institutions. Students will get skills about how to present opinions and attitudes of institutions and media, and to distinct attitudes and opinions of institutions from individuals. 
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