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MA Language, Media, and Communication
Syllabus

	Subject
	Organizational Communication and Advocacy

	
	Type
	Semester
	ECTS
	Code

	
	Obligatory  (O)

	9
	6
	340KOA803

	Course lecturer
	Dr. Votim Hanoli

	Course asistant
	

	Subject tutor
	

	Goals and Objectives
	In general, students tend to think of different theories or approaches to communication as something abstract, distant, and obscure. In addition to these negative connotations, the attitude towards subjects of theoretical nature takes on certain nuances as ineffective orientations under the influence of the current circumstances of technological developments and the fact that we live in the digital age. In this course students will have the opportunity to talk about different events, the subject of media coverage, which have been and remain the focus of studies on the fact that their performance over the years is linked, as today, to the level of communication. internal and decision making on this basis. In this way, in the classroom, communication of this kind will be discussed in two aspects: a) communication in the performance of duty and b) communication in the function of preservation and development of further relations between members. This approach opens the discussion, in which it is of interest to hear both students, but also heads of institutions, journalists, etc., whether good relationships, solidarity, and in-group agreement, seen as positive, can be a hindrance? And by the same token, should disagreement, antagonism and tension within the group always be seen as something negative? The course will also focus on methodological aspects such as: information, opinions and proposals are important elements when discussing how the group, the organization should proceed with regard to pending issues that await resolution.
In conclusion, the course is foreseen to be realized through the following elaborations: Group Communication, Organizational Communication and Public Rhetoric.

	Expected results
	Familiarizing students with the central concepts and ideas of current treatments in the discipline of communication that have attracted attention and reflected on global landscapes, where students and our societies find arguments and analytical tools regarding their reality.
To make direct connection of theoretical knowledge with practical aspects of daily life.
To foster and nurture students' critical thinking and their original interpretation in certain contexts.
Functional perspective, required functions, identifying alternatives, social insight, illusion of attention, information superstructure, reflective thinking, faithful / ironic adaptability, social structure, command, authority and responsibility, etc.

	Content
	Weekly plan
	Java

	
	Program knowledge: topics, teaching methodology, literature, semester assignments (seminars and essays);
Overview / Symbolic interaction and coordinated management of meaning
	1

2

	
	The Functional Perspective of Group Decision Making (by Hirokawa & Gouran)
	3

	
	Views on Structuring Eligibility (by Marshall Scott Poole)
	4

	
	Adaptation of Communication (by Howard Giles)
	5

	
	Elaborating theoretical statements about uncertainty reduction (by Charles Berger)
	6

	
	Cultural Approaches to Organizations (by Geertz & Pacanowsky)
	7

	
	Building Organizational Communication (by Robert McPhee)
	8

	
	The Critical Approach to Communication in Organizations (by Stanley Deetz)
	9

	
	Rhetoric (by Aristotle)
	10

	
	Dramatism (by Kenneth Burke)
	11

	
	The Approach to the Issue of Creating Views (by Sandra Harding & Julia T. Wood)
	12

	
	Final test - Exam
	13

	
	
	

	
	
	

	
	
	

	

Evaluation methods
	Activity
	Weight (%)

	
	Attending lectures
	10%

	
	Classroom Engagement
	10%

	
	Seminars
	20%

	
	Final exam
	60%

	
	
	

	
	
	-

	
	
	

	
	
	

	Teaching methods
	Evaluation activity
	Number 
	Week
	Weight (%)

	
	Total lectures 
	30
	1,2,3,4,5,6,7,9,10,11,12
	20%

	
	Personal studies
	120
	
	

	
	Total lectures and personal studies
	150
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Resources and means of concreting
	Means
	Number

	
	Class (e.g)
	1

	
	Projector
	1

	
	Moodle

	1

	Loads and activities
	Activity type
	Weekly hours
	Total load

	
	Lectures
	2
	30

	
	Duty
Independent learning
Test
	2 
6 

	30
90 


	
	
	
	

	Literature / References
	Basic literature
1.  Dervishi, Zyhdi: "Lenses of Symbolic Interaction". Emal, Tirana. 2008
2. Griffin, We; Sparks; Ledbetter; Budini; Gjergji: A First Look at Communication Theories ”, Mc Graw Hill Publishing / Educational Center, Tirana 2016.
       3. Kovach, B / Rosenstill, T: "Speak: How to Know the Truth in an Information Overloaded Age" (Skeptical Knowledge). ISHM publication, Tirana 2014.
       4. Lucas, Stephen E.: "The Art of Public Speaking", Mc Graw Hill, 1983
        5. Bernays, Edward: "Propaganda", publisher "Shehu and Partners", Tirana 2017
       6. Le Bon, Gustave: "The Psychology of Peoples and Crowds", Sh.b. “Fan Noli, Tirana.

	Kontakti
	votim.hanoli@ubt-uni.net
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