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MA Language, Media, and Communication 
Syllabus
	Subject

	
Language, Public Affairs and Media Relations

	
	Type

	Semester
	ECTS
	Code

	
	Elective

	9
	4
	340GMP806

	Course Lecturer
	Prof. Ass. Dr. Safet Zejnullahu

	Course Assistant
	

	Course Tutor
	

	Aims and Objectives
	The course aims to provide students with a knowledge and critical understanding of both the theoretical study of public relations and its application in professional practice in Europ.
The aims of the course are:
•	to enable students to develop a critical understanding and expertise in the academic and professional bases of public relations, and their applications;
•	to provide a structured curriculum which provides students with the foundation knowledge upon which they will build that detailed understanding;
•	to allow students to become proficient in the writing of a range of material common in the practice of public relations;
•	to develop the ability of students to undertake themselves credible and comprehensive public relations strategies; and
•	to equip students with the knowledge and skills which will enhance their prospects for employment or continuing professional development


	Learning Outcomes
	
Upon successful completion of this course, the student will be able to:
•	Knowledgably discuss the origins, purpose, and methods of effective public relations.
•	Conduct related research and prepare a comprehensive public relations plan.
•	Craft a range of communications that serve target audiences in commercial and social campaigns.
•	Select suitable outlets and proper message format for media relations.
•	Apply ethical principles to effective public relations practice.
•	Develop messages using themes and images that connect with a multicultural audience in local and global campaigns.
•	Identify resources for professional networking and job opportunities in public relations.

	Course Content
	Course Plan
	

	
	-What is public opinion? Public opinion as an individual and collective issue. The differences between public opinion and media. Habermas perspective on the public opinion. The background of the public opinion.
-Discourse and massive communication. The structure of the massive communication. Fields of power. 
-The reality of massive communication. Self-reference vs. foreign-reference. Codification. The universal premises. News and reports. Advertising. Entertainment. 
-The function of mass-media. Inputs and outputs.
-Media and public sphere without borders. Understanding media in the historic transition of our times. 
-New Issues and the media. Indexing the news. Framing the news. Comparative perspectives in the media and communication. 
-The press coverage in Kosova. Research design and media indexing. Thimpact of media in general.
	

	
	
	

	
	
	

	
	-The press coverage in Kosova. Research design and media indexing. The impact of media in general.
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	

Teaching/Learning Methods
	Activities 
	Amount (%)

	
	Lecture
	13

	
	Practice
	36

	
	Projects
	51

	
	
	

	Assessment Methods
	Evaluation activities
	Number
	Week
	Amount (%)

	
	Participation 
	
	
	50 %

	
	Practices and individual projects 
	
	
	50%

	
	
	
	
	

	Course resources
	Resources
	Number

	
	Classroom 
	1 



	
	Moodle
	         1

	
	Projector 
	1

	
	
	

	Activities
	Type of Activity
	Weekly hours
	Total 

	
	Lectures and Practices
	2
	30

	
	Other teaching methods
	2
	30

	
	Self-studies
	
	40

	
	Exams
	
	

	
	
	
	

	Literature/References
	

•	Cutlip, S. H., Center, A. H. and Broom, G. M. 2006. Effective Public Relations, 9th Edition.Upper Saddle River: Pearson Education Inc.
•	Grunig, J. E. and Hunt, T. 1984. Managing Public Relations. New York: Holt, Rinehart and Winston, Inc. 
•	Louw, E. 2010. The Media and Political Process. London: Sage.
•	Negrine, R. 2008. The Transformation of Political Communication. Houndmills: Palgrave Macmillan.
•	Washbourne, N. 2010. Mediating Politics. Maidenhead: Open University Press.






	Contact
	
Email: safet.zejnullahu@ubt-uni.net
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