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	Course

	
Social Psychology and Persuasion 

	
	Type

	Semester
	ECTS
	Code

	
	OBLIGATORY (O)

	8
	4
	340PSB754

	Course Lecturer
	Prof. Ass. Dr. Violeta Zefi 

	Course Assistant
	n.a

	Course Tutor
	n.a

	Aims and Objectives
	
Social psychology explains how our thoughts, feelings, actions, or behaviors are influenced by the presence of other people. Social psychology is one of the major disciplines of the science of psychology.
Today people strive to know themselves in relation to others and the environment in which we live. In social psychology one always analyzes the ways people use to act, think and feel.

The basic objectives of the course are:

• To provide the student with a thorough knowledge of the basics of the subject of Social Psychology.
• Clarify students on the behavioral study of the individual, his/her participation in a group and generally the social factors that influence his or her behavior and mind.
• To provide the student with a more effective engagement in Social Psychology subjects such as prejudice, discrimination, stereotypes, conformity, persuasion, etc.


	Learning outcomes 
	
Upon successful completion of this course, students will be able to:

· Students will be provided with basic knowledge and know how to discuss in detail key concepts of social psychology;
· Students will be able to clarify individual and collective behaviors of individuals;
· Students will be trained to analyze the individual better in the private and social context.

	Course Content
	Weekly plan
	Java

	
	
Introduction - Syllabus elaboration: course content, method, organization and course requirements.
	
1

	
	Introduction to Social Psychology: What is Social Psychology? The science of psychology, its object and purposes; Methodology of social psychology - Theoretical views, social psychology in modern times.
	2

	
	Social perception: Nonverbal communication (Visual expression, eye contact, body, vocal expressions, touch, time, etc.); 


	3




	
	Leadership; Leadership Behavior; Model of features, situational and interactive;

Prejudice, Discrimination and Stereotypes;
	4

                5

	
	Forms of social influence (Conformism; Compliance and Obedience);
	6


	
	Attitudes; Measuring attitudes; Attitude functions; The impact of attitudes on behavior; Sources of attitudes; The process of changing attitudes;
	7

	
	
	               
                 

	
	
	

	
	The group and its impact; The nature and functions of the group; Loss of group productivity;
	8

	
	
Cultural influences; Culture and Behavior;
	
          9

	
	Social power; Types of power; Gender differences in the use of power;    

Research paper. Presentation I    

Research paper. Presentation II   
	10

11

12

	Teaching/Learning Methods
	Activity
	Weight (%)

	
	Interactive lectures
	13

	
	Seminars
	36

	
	
	

	
	Case studies
	51

	
	
	

	
	
	

	
	
	

	Assessment Methods
	Assessment Activity
	Number
	Week
	Weight (%)

	
	Lectures attendance; 
	12
	1-12
	10%

	
	Research paper- Presentation;                                                            
                                                                                 




	1

	11-12


	90%


	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Course resources
	Resources
	Number

	
	Classroom with computer, blackboard, markers
	1

	
	Moodle
	1

	
	Projector
	1

	
	
	

	ECTS Workload
	Activity
	Weekly
	Total

	
	Lecture
	2
	30

	
	Seminars
	2
	30

	
	Personal study 
Total
	
	40 
100

	Literature/References
	
Literature:
· Dragoti, Edmond. (1999). Psikologjia Sociale. Libri Universitar.
· Myers, David. (2000). Social psikologjia. Shtëpia botuese Uegen.

Additional literature:
· DeLamater, John D., Myers, Daniel J. (2010). Social Psychology. Wadsworth.

	Contact
	
violeta.zefi@ubt-uni.net 
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