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Syllabus
Master Media and communication
	Subject

	
Language and Intercultural Communication

	
	Type

	Semester
	ECTS
	Code

	
	Obligatory 

	8
	4
	340GKN755

	Course Lecturer
	Prof. Ass. Dr. Votim Hanoli

	Course Assistant
	

	Course Tutor
	

	Aims and Objectives
	
Communication variables in intercultural contexts, including culture and meaning, nonverbal styles across cultures, patterns of symbolic transfer, culture shock and communication, values in intercultural dialogue. We will consider the important role of context (social, cultural, and historical) in intercultural interactions. We will examine the complex relationship between culture and communication from three conceptual perspectives: the social psychological perspective, the interpretive perspective, and the critical perspective. It is through these three conceptual perspectives that we will strive towards a comprehensive picture of intercultural communication. By applying these approaches to the study of intercultural communication, we will also come to appreciate the complexity and dialectical tensions involved in intercultural interactions. This learning process should enhance self-reflection, flexibility, and sensitivity in intercultural communication.

	Learning Outcomes
	1. Discuss the study of intercultural communication from the traditional social psychological perspective, the interpretive perspective, and the more recent critical perspective; 
2. Explain the importance of the roles of context and power in studying intercultural communication;
3. Appreciate the complexity of intercultural interactions; 
4. Assess the influence of their own cultural groups on intercultural communication interactions; 
5. Analyze cultural practices and artifacts from multiple standpoints;
6. Develop a self-reflective style of communication to enhance intercultural experiences;Learn the process and skills of creation and management of entrepreneurial venture;

	Course Content
	Course Plan
	

	
	· Basics of intercultural communication
· Intercultural communication practices
· Intercultural communication: barriers
-ethnocentrism
-stereotype
-prejudice
-discrimination
· Languages in intercultural communication
· Intercultural identity and communication
· Popular culture and intercultural communication
· Cultural communication in tourism contexts
· Albanian culture in the face of globalization
· Cinematography and intercultural communication
· Intercultural communication and education
· Intercultural communication and health service
· Technology and intercultural communication
· Technology and communication of Albanians with other cultures

	

	
	
	

	
	
	

	

Teaching/Learning Methods
	Activities 
	Amount (%)

	
	Lecture
	13

	
	Practice
	36

	
	Projects
	51

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	Assessment Methods
	Evaluation activities
	Number
	Week
	Amount (%)

	
	Participation 
	
	
	50 %

	
	Practices and individual projects 
	
	
	5 0%

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Course resources
	Resources
	Number

	
	Classroom 
	1 
1
1



	
	Moodle
	

	
	Projector 
	1

	
	
	

	
	
	

	
	
	

	Activities
	Type of Activity
	Weekly hours
	Total 

	
	Lectures and Practices
	2
	30

	
	Other teaching methods
	2
	30

	
	Self-studies
	
	40




	
	
	
	

	
	Exams   
Total
	
	100

	
	
	
	

	Literature/References
	
1. Most of the reading material is available online or in the Library Electronic Journals database. I will provide copies of chapters from books. I suggest you buy the following:
2. Balle, Francis (2011) “Mediat & Shoqëritë”, Botimi i 15, Botues: Papirus,Tiranë;
3. Anthony, Giddens (2002) “Sociologjia”, Botues: Fondacioni SOROS, Tiranë.

4. Nora, Malaj & Sokoli Lekë (2013) “Problemet Sociale Bashkëkohore”, Botues: Autorët.




	Contact
	Email: votim.hanoli@ubt-uni.net
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