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	Subject
	
Foundation of Language, Media and Communication

	
	Type

	Semester
	ECTS
	  Code        Code

	
	OBLIGATORY (O)

	7
	6
	340BGM701

	Lecturer of subject
	Prof. Ass. Dr. Kadri Krasniqi

	Assistant
	

	Tutor
	

	Aims and objectives
	
This course serves as an introduction to the fundamental concepts and theories underlying the dynamic intersection of language, media, and communication. Students will explore the intricate ways in which language shapes and is shaped by various forms of media, and how communication functions in diverse social and cultural contexts. The course adopts an interdisciplinary approach, drawing from linguistics, media studies, communication theory, cultural studies, and more.


	Expected Outcomes
	
With the completion of the course, students will be able to:

· Recognize and analyze power structures within media and communication.
· Analyze how linguistic elements contribute to effective communication.
· Understand the syntax, semantics, and pragmatics of language.
· Analyze how linguistic elements contribute to effective communication.
· Demonstrate an understanding of social media studies and online discourse.
· Evaluate the impact of digital technology on communication patterns.
.

	Content
	Weekly plan
	Week

	
	Definition of Communication, its process, principles and elements of communication
	1

	
	Forms of Communication – Communication and Technology
	2

	
	Local and Global Communication in a Multicultural Setting
	3

	
	Varieties and registers of spoken and written language 
	4

	
	Exploring text reflecting different culture 
	5

	
	Coping with challenges of Intercultural communication 
	6

	
	Midterm Exam
	7

	
	Academic Research and the Documented essay on a concept
	8

	
	Critical thinking collaboration and the writing process
	9

	
	Preparing a speech or oral report
	10

	
	Persuasive Communication 
General types of special occasion speeches
Communication for work purposes
Project presentation 
Final Exam
	11
12 
13 
14 
15

	
	

	
	
	               
               

	

Assessment Methods
	
Activity
	Weight (%)

	
	Attendance
	15

	
	Home Assignments, essays etc.

	15


	
	Final Exam
	70

	

	

	
	Total
	100

	
	
	

	
	
	

	Teaching methods
	Assessment activities
	Number
	Week
	Weight (%)

	
	The total of lectures and exercises
	30



	1,2,3,4,5,6,7.8,9,10,11,12,
	11


	
	Essay, home works
	      60
	
	44,5

	
	Individual learning
	60
	
	44.5

	
	Total of lectures and individual learning
	150
	
	

	
	
	
	
	

	
	Total:
	150
	
	

	
	
	
	
	

	Resources and equipment
	Equipment
	Number

	
	Classroom (e.g)
	1

	
	Projector
	1



	
	Moodle
Newspapers
Magazine

	1
1
1

	
	
	

	
	
	

	
	
	

	Workload
	Types of activities
	Weekly hours
	Total weight

	
	Lectures
	2
	30

	
	Exercises
Independent learning
Exams
	3
4
1

	45
60
15

	
	Total 

	
	150
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	Contact:
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