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MA Language, Media, and Communication 
Syllabus
	Subject

	
Language Communication and Campaigns

	
	Type

	Semester
	ECTS
	Code

	
	Elective

	8
	4
	340KGF756

	Course Lecturer
	Prof. Ass. Dr. Naser Rugova

	Course Assistant
	

	Course Tutor
	

	Aims and Objectives
	
This course considers the determinants of media content and the degree to which political opinions and actions are influenced by that content. This course treats the interactivity between factors which appear as actors in the process of political communication, in western countries and specific study cases in Kosovo and region. 

Specific topics include:
• Political systems and political actors in democratic societies
•The general role of mass media in the democratic processes 
•Media influence and political journalism in shaping the political agendas and public perception about politics 
•The formation of political agendas and the role of press offices and spin doctors toward media coverage of political campaigns 
•The influence of new technologies in political campaigns and the nature of news 
• The role of sources in the construction of the news 
• The economics of news production and consumption 


	Learning Outcomes
	
From the participants of this course is expected to attend class regularly, read all assigned material ahead of class, and participate actively in class discussions with presentations. You will be given short written assignments (1500 words max) to simulate a political communication practice.  Shorter assignments will be given weekly to analyze political speeches, the content and the tone of coverage of political events, with the aim of understanding the perspective of both the audience and the communicators.


	Course Content
	Course Plan
	

	
	Introduction to political communication – actors and objectives
	

	
	Political communication systems and democratic values
	

	
	Medias as political actors and political medias 
	

	
	Journalists in political communication
	

	
	Communication and political campaigns 
	

	
	Political public relations, PR and spin doctors 
	

	
	Political campaigns and new media technologies 
	

	
	The formation of political agendas, study cases Kosovo and
	

	
	and Albania 

	

	
	Pre electoral campaigns, electoral campaigns and medias: the 
	

	
	case of Kosovo 
	

	
	Political communication effects, citizens/audiences
	

	
	
	

	
	
	

	
	
	

	

Teaching/Learning Methods
	Activities 
	Amount (%)

	
	Lecture
	13

	
	Practice
	36

	
	Projects
	51

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	Assessment Methods
	Evaluation activities
	Number
	Week
	Amount (%)

	
	Participation 
	
	
	50 %

	
	Practices and individual projects 
	
	
	5 0%

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Course resources
	Resources
	Number

	
	Classroom 
	1 
1
1



	
	Moodle
	

	
	Projector 
	1

	
	
	

	
	
	

	
	
	

	Activities
	Type of Activity
	Weekly hours
	Total 

	
	Lectures and Practices
	2
	30

	
	Other teaching methods
	2
	30

	
	Self-studies
	
	40

	
	
	
	

	
	Exams 
Total
	
	100
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