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Subject
	
BRANDING AND ADVERTISING 

	
	Type                                        Semester                 ECTS             Code

	
	Elective                                            8                     4               340BRE757

	Subject lecturer
Subject assistant 
Subject tutor
	Dr. Alban Fejza

	





Goals and objectives
	This course aims to build knowledge and skills in the dimension of brand and marketing in reaching the audience. The course focuses on the perspective of choosing customers / potential customers evolved in previous years, and how marketing will impact this process. Students will get to know and practice different forms of branding and marketing in relation to achieving and retaining the consumers and other customers.

	



Expected results
	
In the end of this course students will be able to:

- Understand and take marketing in the right ways;

- To distinguish different forms of marketing;

- Apply brand and marketing;

- Understand the structure and functionality of brand and marketing;

	









Content
	Weekly plan                                                                                                                              Week




	
	
	Presentation of syllabus, overall elaboration of the module
	1

	Definition of marketing and its process
	2

	Analysis of the marketing environment
	3


	Consumer behavior model

	4

	Integrated marketing communications strategy

	5

	Brand marketing-building strategy 
	6

	Advertising and public relations

	7

	Selling and promotion
	8

	Creation of competitive advantage
	9

	Global marketing 
	10

	Product
	11

	Direct and online marketing
	12







	
	

	





Teaching methods
	Activity                                                                                                                                 Rating (%)

	
	Lectures                                                                                      30                                           
Seminars                                                                                     20 
                                                 
Laboratory exercises                                                                   20                                  Case studies                                                                                  30                                      

	




Evaluation methods
	Evaluation activity                                                Number                   Week                   Rating(%)

	
	Essay                                                                20

Work-Group project                                          40                                                       
Final exam                                                          40                                                           

	



Concretization resources and tools
	Tools                                                                                                                                       Number

	
	Class (e.g)                                                              1                                                      
Laboratory (e.g)                                                     1                                                    
Moodle                                                                     1
Projector                                                                 1                                                 


	



Loads and activity
	Activity type                                                                                   Weekly hours             Total load

	
	Lectures                                                                 2                    30                                  	    

Freelance learning / seminar                                 4                     60                                 60 
Independent study                                                                        10                                 					                     02/12                                4
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