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	Course

	
Digital media and communication strategy

	
	Type
	Semester
	ECTS
	Code 

	
	OBLIGATIVE (O)

	7
	4
	340MDS704

	Course lecturer
	Prof. Dr. Edmond Hajrizi/Armela Krasniqi

	Course Assistant
	

	Course tutor
	

	Goals and Objectives
	The course includes the communication strategy in digital media and the influence of integration of traditional channels in digital media. In this context students will be able to analyze the balance of powers and how that reflect in the strategic communication. Particularly the module focuses on: digital underpinnings in in the communication strategy, building up a webpage, strategies of search for success, intelligence of internet using for example Google Analytics, retaining clients through online communication (emails, blogs, social networks, etc).


	Expected results
	
Though this course students will be able to:
· Recognize and practice strategies for communication; 
· Learn and practice the use of social networks for a proper communication;
Use and practice other forms of digital media as part of strategic communication;


	Content
	Weekly plan
	Week

	
	Communication: Measures and other forms
	1

	
	Cable television, satellite and internet
	2

	
	Internet and Web

	3

	
	Collection and reporting of news
	4

	
	Public relations
	5

	
	Advertising

	6

	
	Mass media regulation / Formal control. Laws, norms and rules
	7

	
	The social effects of mass communication
	8

	
	Digital Dementia and Media in Kosovo
	9

	

Teaching methods
	Activity
	Weight (%)

	
	Lecture
	25

	
	Exercise
	25

	
	Projects
	50

	
	
	

	
	
	

	
	
	

	
	
	

	
	






	

	Evaluation methods
	Assessment activities
	Number
	Week
	Weight (%)

	
	1. Participation
	
	
	50 %

	
	
	
	
	

	
	Individual Project / Final Exam
	
	
	50 %


	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Resources and means of concreting
	Means
	Number

	
	Class (e.g)
	1

	
	Laborator (e.g)
	1

	
	Moodle
	

	
	
	

	
	Projector
	

	
	
	

	Loads and activities
	Activity type
	Weekly hours
	Total load

	
	Lecture
	2
	30

	
	Other teaching methods
	2
	30

	
	Personal studies
	
	40

	
	Exam
	
	

	
	
	
	

	
	
	
	

	Literature / References
	



1. Josepf R. Dominick, Dinamika e komunikimit masiv, Media në periudhen digjitale,
2. Cole, J. Report of the Center for the Digital Future





	Contact
	
ehajrizi@ubt-uni.net; armela.krasniqi@ubt-uni.net 
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