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                                                                         BSc Media and Communication
Syllabus
	Subject
	MEDIA MARKETING

	
	Type                                         Semester                ECTS                         Code

	
	Mandatory (M)                                     5                             3                         90MMA306

	Subject lecturer
Subject assistant
Subject tutor
	Armela Krasniqi 

	Purpose and targets
	Marketing is the communicative and interactive skills through which the media is placed in relation to a B2C, business-consumer change. Students will be encouraged and supported to increase their analytical thought process by taking into concrete terms and steps the work of media marxists in offline and online media. This process will build on the marketing concepts and strategies of the story, but the focus of the subjects will be with a strong emphasis on speed and can be targeting in the present moment. , intertwined with the concrete skills of the game, creating the challenges are to build the plan of media marketing, but of media marketing. also develop the competitive concept through the design of work and practice portfolios. Media Marketing is the subject that will directly recognize the standards of how to orientate marketers in the Social Network, on Television, on Radio, in Print, how to deal with audiences, audience differences, targeting campaigns, targeting geography and more. all how to successfully achieve ROI, Return on Investment of the business in this field.

	Expected results
	• Knowledge on which marketing is developed and works in Media off and online

• Knowledge of building communicative and interactive strategies

• Construction of a Media Marketing plan, focusing on the Social Network

• Construction of a market analysis, based on the criteria of the market map

• Real skills and knowledge for building an off and online media campaign for a company or business

	Content
	Weekly plan                                                                                                                              Week

	
	Topic: Nine steps to building a digital marketing plan                                                                             1                                                  
Topic: Types of digital marketing and how to use platforms in the social network.                            2                                                                                                                                        
Topic: Demographics of Social Networking Platforms and Types of Ads.                                             3
Topic: Consumer backlash and challenges                                                                                                4
Topic: Anonymous audience in traditional media and targeted audience in online media                  5
Topic: Drafting of the Advertisement on air, online and in the newspaper/brochure                           6
Topic: Test: First advertisement (with defined topic)                                                                    7
Topic: Marketing and campaigns offline & cable                                                                                           8
Topic: Campaigns and promotion on Public Radio and Television.                                                          9                                   
Topic: Integrated Marketing Tactics                                                                                                                10
Topic: Social Media Policies and Interaction Guidelines.                                                                           11                                   
Topic: Audience awareness of the product and Business Strengths and Weaknesses.                        12                                                                                  
   Topic: Advertising Management, Research and Budgeting of advertising campaigns                    13
  Topic:Test –II-                                                                                                                          14

  Topic: Presentation of the second advertisement (free topic)                                                           15


	
	

	Teaching methods
	Activity                                                                                                                            Percentage (%)

	
	1.    Lectures                                                                                                                     30%
2.    Seminar                                                                                                                      20%
3.    Laboratory exercises                                                                                                   20%
4.    Case studies                                                                                                        30%

	Evaluation methods
	Evaluation activity                                                     Number                   Week            Percentage(%)

	
	1.    Essay                                                                1                    1, 3, 5,7,9                      20%
2.    Work – Group project                                                                                                    30%
3.    Midterm exam                                                      1                                                           20%
4.    Final exam                                                                                                                      30%

	Sources and tools of concretization
	Tools                                                                                                                                       Number

	
	1.    Class (e.g)                                                                                                                    1
2.    Laboratory (e.g)                                                                                                            1
3.    Moodle
4.    Projector                                                                                                                       1
5.

	Tasks and activity
	Type of activity                                                                               Weekly hours              Total load

	
	1.    Lectures                                                                                       2                                 30 
    
2.    Independent learning / seminar
3
45
6.    Exams                                                                                           

	Literature/References
	1.    Fatos Ukaj, Marketingudhe Media, 2014, UniversitetiiPrishtines,
2.    Korler Philip, Gary Armstrong, Parimet e Marketingut, 2015, UET
3.    George Belch, Michael Belch, 2011, ReklamimidhePromovimi,

	Contact
	E-mail: armela.krasniqi@ubt-uni.net 
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