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	Semester
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	Course Assistant
	


	Course Tutor
	

	Aims and Objectives
	The aim of this course is to provide the knowledge about the functioning and the role of Medias with global impact. Lectures are focused on treating the main issues which are connected with the activity of this category of media companies. Main characteristics and aspects of their activity are linked with different social, cultural, ethnic, racial and different economical levels all around the world. Treating international Medias as part of distinguished political and cultural realities, this course also offers the knowledge about international relations, as disseminating factor for understanding their global impact. 
The second part of the course focuses Kosovo. Course treats the way that global medias have covered the war in Kosovo, developments during the UN protectorate and the image of Kosovo after the declaration of the independence.    


	Learning Outcomes
	· During this course students will gain basic knowledge about medias with global impact;
· Students will benefit elementary knowledge about the main theories regarding the international medias and their connections with political and economic factors;
· Students will gain knowledge about the impact of international medias in different cultural environments;
· The course enables students to improve the reporting about the local developments to be presented in international medias;
· Students will gain knowledge about the role of international Medias about developments in Kosovo and their impact in international image of Kosovo.


	Course Content
	Course Plan
	Week

	
	Introduction to the course

	1

	
	Media globalisation

	2

	
	The history of media with global impact

Politics and international medias
	3

	
	Politics and international media
	4

	
	The CNN effect and other theories
	5

	
	The impact of international medias in creating public opinion
	6

	
	Media coverage of crises and conflicts by global medias
	7

	
	Kosovo war in international media

	8

	
	The image of Kosovo after 1999 and 2008, in IM
	9

	
	Cultural diversity in international media
	10

	
	Reporting for international media
	11

	
	The impact of IM in the internet era
	12

	
	Discussions: “Arab Spring” and “Covid 19”   
	13

	
	Presentations of seminars and group discussions studies 
	14

	
	Final exam 
	15

	
	
	

	
	
	

	
	
	

	

Teaching/Learning Methods
	Teaching/Learning Activity
	Weight (%)

	
	Lectures
	60%

	
	Discussions and examples
	20%

	
	Seminars, presentations 
	20%

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	Assessment Methods
	Assessment Activity
	
	Week 
	Weight (%)

	
	Participation in lectures
	
	1-14
	20%

	
	Seminar, presentations
	
	14
	20%

	
	Final exam
	
	15
	60%

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	Course resources
	Resources
	Number

	
	1. Classroom 
	1

	
	2. Moodle
3. Moodle
	1 

	
	4. Projector 
5. 
	1

	
	
	

	
	
	

	
	
	

	Activities
	Activity
	Weekly hrs
	Total workload

	
	Lectures
	2
2

2
	30
2
2

	
	Exercises 
Seminar
	1
2
	15
30 



	
	Independent study
	
	25
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